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Description
Brazil has the best industrial system and strongest economic forces in Latin America. By the end

of 2008, Brazil had a population of over 180 million.

In 2008, Brazilian GDP was nearly 2.9 trillion BRL (1.3 trillion USD), rising by 5.1% compared with
2007. Per-capita GDP was 15,000 BRL (6,730 USD), rising by 4% compared with 2007. Since 2004,
Brazilian economy has remained increasing rapidly with an annual economic growth rate of

4.62%.

Brazil has huge telecommunication market potentials. By the end of 2008, n er of
Brazilian mobile communication users reached 150.64 million, rising by 2 % ompared with
the end of 2007. By the end of June, 2009, the number of Brazilian nglobile ¢ unication users

was nearly 160 million. o

\ o
Brazil telecommunication equipment market was ope arliein the world and it is a widely

open market. It has attracted many foreign entegprisespto invest in Brazil, including Chinese

telecommunication equipment compani inese company, Huawei invested early in

Brazilian telecommunication equipmefit ket’and it signed the cooperation agreement with
Brazilian telecommunication opgrator — mar in November, 2004. In the agreement, all the

ere manufactured by Huawei Technologies Co., Ltd and

telecommunication equip

(GSM, C , TDMA and WCDMA) and about 90% are GSM users. GSM cell phones are the
main products in Brazilian cell phone market. In 2008, Brazilian cell phone market introduced
253 new cell phone models, among which there were 195 GSM cell phones, 56 WCDMA cell
phones and 2 CDMA cell phones. In the first half of 2009, Brazilian cell phone market introduced
142 new cell phone models, among which there were 116 GSM cell phones and 26 WCDMA cell

phones.

As one of the BRICs, Brazilian cell phone market focused on medium and low-level cell phones.
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Considering functions, most users tend to buy cell phones with cameras and Bluetooth.

Brazil hasn’t engaged too much in the global economy and it hasn’t been affected by the global
financial crisis severely. Brazilian foreign trades account for about 22% of GDP. To stimulate
domestic demands, from February 1st, 2009, Brazilian government improved the lowest

monthly wage standard from 415 BRL (about 174 USD) to 465 BRL (195 USD).

It is estimated that Brazilian economy will remain a growth rate of 0.5% to 1% in 2009, instead

of decreasing.

This report mainly studies the production, sales, exports and imports, and
of Brazilian cell phones. It also analyzes in detail Brazilian tele ation industry,

especially the mobile communication industry. This report has thigh reference values for

understanding Brazilian cell phone market and seizing invest t oppertunities.
Through this report, readers can acquire tion:

- Present situation of Brazilian teleco unieation market

- Present situation of Brazilian bile teleé@@mmunication market

- Main competitive brands in Brazilian cell phone market
- Infl es\of the global financial crisis on Brazilian cell phone market

- Investment opportunities in Brazilian cell phone market

Following persons are suggested to buy this report:

- Cell phone manufacturers concerning Brazilian cell phone market
- Traders concerning Brazilian cell phone market

- Mobile communication operators

- Investors concerning Brazilian cell phone market
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- Research institutions concerning Brazilian cell phone market

- Other persons concerning Brazilian cell phone market
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to report@shcri.com. If you have any questions please call 86-21-6852-1029 ext.601 or email

to eileen@shcri.com, we will deal your questions as soon as possible.
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Please verify that the product information is correct and select the format(s) you requir:

Product Name
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Hard Copy

Electronic(Single License)

Electronic(Corporate License)

o

\

Notes: China Research and Intelligence (CRI) is not responsible for p‘yment of s

tax in any country in which CRI is not physically located.
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